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Forward Looking Statements

Certain statements included in this management presentation constitute forward-looking statements, including those identified by the expressions " a nt i c"bepeaet', éplan",
"estimate"”, "expect”, "intend" and similar expressions to the extent they relate to the Company or its management. The forward-looking statements are not historical facts but
reflect the Company's current assumptions and expectations regarding future results or events. These forward-looking statements are subject to a number of risks and
uncertainties that could cause actual results or events to differ materially from current assumptions and expectations.

Assumptions made in preparing the forward-looking statements contained in this management presentation include, but are not limited to, the following:
Under stable economic conditions, the market for the C o mp a rprpduds will grow by greater than 10% annually.
The Company will return to generating gross margin as a percentage of revenue of at least 45%.
The average fiscal 2010 exchange rates for US dollars and Euros to Canadian dollars will approximate US$1.00=CDN$1.05 and Euro 1=CDN$1.50.
The Company will develop and deliver new products on time in order to satisfy the demands of current and potential customers.
The C o mp a nnyedtsents in new geographical and vertical markets will contribute to near term profitability.
Annual operating expense run rate will be approximately $45 million, excluding stock based compensation and amortization of acquired intangibles.
The Company will have adequate component supply to meet customer demand.
The Company will continue to demonstrate its potential to generate sufficient profits in future fiscal years to realize the value of its future tax assets.

Factors that could cause actual results to differ materially from expected results include, but are not limited to, the following:

The Co mp a ralyiliby $o generate revenue growth and profitability may be negatively impacted by delays in closing large projects in its sales pipeline; increased pricing
pressure; and economic instability in key markets, such as the US, which increases the potential for delay or cancellation of sales opportunities.

Difficulty in developing the sales channel, technology partnerships and support infrastructure required to compete successfully in new vertical markets.
Weaker than expected success versus competitors in new customer and vertical market opportunities.

Product issues that result in increased costs to the Company and/or lost revenue opportunities.

Delays in product development programs for new products and new product features which lead to cost overruns and /or missed customer opportunities.
Higher than targeted product costs and/or higher than expected declines in market pricing for the Co mp a mprpduds.

Lack of availability or long lead times on key product components and/or 3rd party products sold by the Company.

Shifts in value of the Canadian dollar relative to billing currencies.

A write down of the value of certain future tax assets if the Company is unable to demonstrate that it is more likely than not to generate sufficient future profits to realize the
value of these assets.

Addi ti onal ri sks are discussed herein and under "Risk Factor swww.dedar.dome Companyods
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Q3 Summary

Revenue $20.0 million
- Down 15% year over year
- $2M of decline vs. Q309 re: value of CAD
-Mobile up 82% from Q2061¢

|l nternati onal roughly

Gross margin decline associated with
volatility in value of $CDN and lower volume

Q3610 Op Ex up $900K
project spending
-Down 2% from Q306009
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Key Wins in the Quarter

Some verticals showing signs of revival
- Maryland Transit Administration
- Banking sector

Increased Managed Services activity
- Reduces costs and increases operational efficiency
- Increases stickiness and leverages economies of scale

New Board appointments
- Increases independent bench strength
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Q3 Fiscal 2010 Summary Earnings Results

CAD millions Q3 Q3 | Q1-03 | Q1-Q3
Except per share data 2010 2009 2010 2009

Revenue $20.0 | $23.6 | $65.4 | $79.7
Non-GAAP operating earnings (loss)* (3.2) 0.6 (2.7) 0.4

Net loss $(3.5) | $(1.3) | $(5.0) | $(4.7)
Loss per share $(0.20) | $(0.07) | $(0.29) | $(0.27)
Cash and short-term investments $50.2 | $46.6 | $50.2 | $46.6

*Non-GAAP measure: earnings (loss) before stock based compensation, amortization of acquired intangibles, restructuring
charges, interest and income taxes. This measure may not be comparable to similar measures used by other companies.
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Revenue by Segment and Geography

By Operating Segment Jan 31, Jan 31, Jan 31, Jan 31,
2010 2009 Change 2010 2009 Change

Fixed $15,207  $16,463 (8%) $51,552 $57,583 (10%)
Mobile 4,798 7,118 (33%) 13,839 22,078 (37%)
Total $20,005  $23,581 (15%) $65,391 $79,661 (18%)
By Geography
North America $11,869  $15,439 (23%) $38,022 $54,120 (30%)
Latin America 1,834 2,544 (28%) 7,700 6,473 19%
Europe, Middle East and Africa 4,706 4,231 11% 14,261 13,129 9%
Asia Pacific 1,596 1,367 17% 5,408 5,939 (9%)
Total $20,005  $23,581 (15%) $65,391 $79,661 (18%)

Jan 31, Jan 31, Jan 31, Jan 31,

2010 2009 2010 2009
Wal-Mart Fixed USA 13% 8% 12% 12%
TTC Mobile Canada 0% 10% 14% 1%
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Gross Margin and Operating Expenses

(CAD 0 0 8)6

—Operatihg Expenses (excluding amortization of acquired intangibles, stock based compensation and special
charges)
«===(Gross Margin
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Average USD-CAD Exchange Rate
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Gross Margin by Segment

(% of revenue)

m Fixed Mobile
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Financial Position

Cash and short term investments decreased
by $800, 000 to $50. 2

- Reduced inventory by $4.0 million which offset
impact of $3.2 million non-GAAP loss

$65.4 million Working Capital Position
- Ratio of 3.9:1
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Expectations for Fiscal 2010

The Company expects that Q4 2010
revenue will grow by less than 10%
as compared to Q3 2010.

Due to its revised revenue outlook
the Company anticipates an
earnings decline (GAAP and non-
GAAP) for fiscal 2010 relative to
fiscal 2009.

More specific financial guidance will
not be provided.
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